William Rhodes is the invited author for this month's editorial.
The majority of abstracts are informative. While they still do not critique or evaluate a work, they do more than describe it. A good informative abstract acts as a surrogate for the work itself. That is, the writer presents and explains all the main arguments and the important results and evidence in the complete article/ paper/book. An informative abstract includes the information that can be found in a descriptive abstract ͑purpose, methods, scope͒ but also includes the results and conclusions of the research and the recommendations of the author.
An abstract for the same article, but written in the "descriptive" form, is much simpler but also, not surprisingly, less informative: 4
The two most common abstract types-descriptive and informative-are described and examples of each are provided.
Although many descriptive abstracts are to be found in our technical literature, it is evident that the informative abstract is likely to be of greater use to the busy and selective reader and, therefore, generally to be preferred.
I am unswayed in my belief that the principal purpose of a good abstract continues to be to inform, in the most succinct way possible, and not to sell. I realize that conditions have changed since I read Howard's editorial. The publication of papers in peer-reviewed journals has long been of importance to academics, but it has never been more critically important than it is today in establishing a young professor's suitability for promotion. In a time of citation indices, journal impact factors, and college deans who place great importance on both, young academics must indeed give attention to the selling of their publications. But I think that selling can and should come through the preparation of what is a good abstract in the traditional sense. A good informative abstract, coupled with an appropriate title, will allow the reader to decide whether there is something in the body of the paper worth reading. There should be no need to emphasize selling over informing. Simply stated, a well-written abstract for a well-researched and well-prepared paper will sell itself.
Abstract writing is, as repeated in many book chapters and web page columns on scientific writing, a challenging but extremely important task. With the exception of the word "enticing," I agree with what Koopman says: "Writing an efficient abstract is hard work, but will repay you with increased impact on the world by enticing people to read your publications." I would prefer replacing the word "enticing" with the word "convincing."
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